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slam

Prompts to help you smash out a
whole month of kick-ass social

media

By Charlotte Mary Wray



It all starts with a click

Let's get started!

Knowing where to start when it comes to social media
can be challenging. There's so many ways to "do" a post
that it can be difficult knowing what the best approach
for your brand is. 

That's why we've created this guide. 

This calendar outlines a 30-day plan for social media
content generation, complete with detailed instructions
on what to do for each post. 

Of course, if you need some extra guidance, don't
hesitate to reach out by clicking the button below. I have
many programs available to help kick-off your social
media and get your audience interacting with your brand
online. 

About this guide

https://madeitwithcharlotte.com/contact-us/


Day 1 - Selfie post

Introduce yourself!

Day 2 - Reel

Get behind the scenes

Day 3 - Carousel post

Your origin story

Day 4 - Single Photo

Where the magic
happens

Day 5 - Infographic

Your top 5 tips or
hacks

Day 6 - Story slides

Tell a vulnerable story

Day 7 - Reel

Share your expertise
on a hot topic

Day 8 - Carousel post

Why you do what you
do

Day 9 - Story slides

6 facts about your
industry

Day 10 - Reel

You need to hear this

Day 11 - Carousel
post

Give back to your loyal
audience

Day 12 - Story slides

Get it while it’s hot

Day 13 - Reel

Coming soon

Day 14 - Tweet image 

Snap some prevailing
wisdom

Day 15 - Graphic post

I need your help

Day 16 - Reel

This is for you

Day 17 - Go live!

Don’t miss this

Day 18 - Reel

It’s alive! Todays the
day!

Day 19 - Carousel
post

Announcing a new
bonus

Day 20 - Reel or
Carousel

What you’ve been
saying

Day 21 - Meme

Relate to customer
pain points

Day 22 - Carousel
post

How it’s going vs how
it started

Day 23 - Reel or
Carousel

This could be you

Day 24 - Checklist
graphic

Is this right for you?

Day 25 - Reel or
Carousel

Then vs. Now

Day 26 - Story slides

Poll: Is this you?

Day 27 - Meme

After they invest in
your product

Day 28 - Carousel
image post

What are you afraid
of?

Day 29 - Graphic or
infographic

Did you know? 

Day 30 - Reel

I remember a time…

30-day overview



Post deep dive

Purpose: Content to build your brand
 

Topic: Introduce yourself
 

What to do: Think about your brand. Pick a
celebrity with a similar brand, and see what
sort of selfie posts they do. Then, take a
selfie that reflects the brand you’re
building! Share some fun facts about
yourself, your brand, why you do what you
do - but keep it personal!

Day 1 - Selfie post



Post deep dive

Purpose: Behind the scenes
 

Topic: Show a day in the life of your brand
 

What to do: You don’t have to get fancy,
just put your phone in a tripod and film a
time-lapse of what you do EVERY day!
Whack some music over it, or even a voice
over and you’re done. Don’t forget to really
capture the passion and the magic that is
you and your brand. 

Day 2 - Reel



Post deep dive

Purpose: Your story
 

Topic: Where did you come from, where did
you go (cotton eye joe!)

 
What to do: But seriously, this is your
origin story. Collate a few images of those
early bust-your-ass days in your business,
and caption it with a heartfelt explanation
about how you started and why you
started. Really explore your WHY as that’s
what your customers will relate to.

Day 3 - Carousel image post



Post deep dive

Purpose: Show where you operate from
 

Topic: Humanise your business and show
off your skill

 
What to do: Take a photo of your desk,
workshop, warehouse, waiting room or
even the hammock! Where do you get your
best ideas? Where do the aha moments
come to you? Brownie points if you share
one of the best aha genius moments you’ve
had in that spot too!

Day 4 - Photo of where the magic
happens



Post deep dive

Purpose: Show off some of your genius
 

Topic: Your top 5 tips or hacks
 

What to do: Infographics can be tricky - we
recommend jumping straight on Canva and
using one of their ready to go templates.
Drop in your exclusive knowledge, caption
it and you’re good to go. But make sure this
is hot topic incredibly useful knowledge

Purpose: Get vulnerable
 

Topic: Tell a story about a vulnerable time
in business

 
What to do: Jump on Canva and use their
story template to create a series of slides
about a time that was vulnerable for you or
your business. Keep in mind vulnerability
doesn’t always have to be bad. It can be a
touching story of when you helped
someone achieve their dreams!

Day 5 - Infographic Day 6 - Story slides



Post deep dive

Purpose: 30-second insight
 

Topic: Share your expertise on a hot topic
 

What to do: Set up your phone on a tripod
again and speak about a topic that's hot in
your industry. Share your thoughts, some
tips and tricks but make sure it’s accessible
for your audience. Keep it simple, and
guide them in the right direction to
guarantee their success.

Purpose: Deep dive into your why
 

Topic: Why you do what you do
 

What to do: This one is all for your ideal
customer. Open up about your why, your
mission and the background behind your
why. What drove you to do what you do and
why is it important to you and your
business?

Day 7 - Reel Day 8 - Carousel image post



Post deep dive

Purpose: Interactive quiz
 

Topic: 6 facts about your industry
 

What to do: Jump onto Canva, and use
their story templates to create a series of 6
facts about your industry. This is the
perfect opportunity to bust some myths,
get interactive with your audience and
create an engaging, entertaining
experience. Get your audience guessing,
then drop some knowledge.

Day 9 - Story slides



Post deep dive

Purpose: Breakthrough post
 

Topic: You need to hear this
 

What to do: Get the intrigue up by creating
a reel with the beginning line as “you need
to hear this”. Then, talk about something
super important to your audience in your
industry. It could be a pep talk, it could be a
controversial point of view that helps them.
Go hard and get them intrigued!

Day 10 - Reel



Post deep dive

Purpose: Giveaway
 

Topic: Give back to your loyal audience
 

What to do: Create a post with a free
giveaway or lead magnet - something that
will really help your audience. Make sure
it’s valuable to them, and they really feel
the love in this offer. Don’t forget to put the
details on how they can get the giveaway in
the post graphics as well as the caption!

Purpose: Promo time!
 

Topic: Get it while it’s hot
 

What to do: You might have just uploaded
a new video on Youtube, launched a new
product or written a new blog post. If it’s
new, shamelessly create a story that shouts
from the rooftops that it’s now available
and where to find it.

Day 12 - Story slidesDay 11 - Carousel image post



Post deep dive

Purpose: Teaser clip
 

Topic: Coming soon!
 

What to do: If you’ve got a new post you
want to draw attention to, or you’ve got a
product or service that's launching soon,
this is the perfect opportunity to create
some suspense. Is it a new website? A new
book? WHO KNOWS… Your audience will
just have to stay tuned to find out. 

Day 13 - Reel



Post deep dive

Purpose: Cross-promote by sharing some
content you’ve already done

 
Topic: There, I said it!

 
What to do: Cross-promote your other
social platforms by nesting a tweet, FB
post, LinkedIn post in a branded image
you’ve made on Canva. But make sure it's
valuable, full of intrigue and interesting.
Then in the caption, break down the
content in the image with 3 key takeaways. 

Day 14 - Tweet image post

Purpose: Engage your audience through
vulnerability

 
Topic: I need your help

 
What to do: Create a text graphic image
that asks for feedback, volunteers or asks a
question. This post should help you
cultivate conversation and encourage
people to actively respond in the comments
section. 

Day 15 - Text graphic post



Post deep dive

Purpose: Promote a lead magnet 
 

Topic: This is for you
 

What to do: Create a reel that promotes a
lead magnet. Make sure the lead magnet is
traded for an email or other information
that helps you build a list of targetable
people. And don’t forget to link the lead
magnet in your bio and explain how they
can get it!

Day 16 - Reel

Purpose: Launch anticipation
 

Topic: Don’t miss this
 

What to do: How many days until your new
website, product, service or program goes
live? Let your audience know! Build up the
suspense, let them know how to get early
access (if possible) or how to register their
interest for bonus items. Make it all about
how THEY can benefit now! And the best
part, lives can be posted as reels once
done.

Day 17 - Go live!



Post deep dive

Purpose: Launch day

Topic: It’s alive! Todays the day!
 

What to do: It’s launch day, and now it’s
time to announce that access is available.
Let your ideal clients know how they can
get their hands on your brand new product,
service or program. You can even stitch in
some “in the progress” clips of when the
new thing was in the making!

Day 18 - Reel



Post deep dive

Purpose: Drive up the launch sales
 

Topic: Announcing a new bonus
 

What to do: You’re well into your launch,
but now is the time to take it up a notch. In
this carousel, announce that you’ve just
turned on an extra bonus for those who
purchase. Use multiple slides in your
carousel to explain the bonus, show sneak
peaks and explain how they can get it.

Purpose: Testimonial showcase
 

Topic: What you’ve been saying
 

What to do: Create content that highlights
and shows customer testimonials and
feedback you’ve received on your newly
launched product. There’s no need to hype
yourself up when you’ve got others doing it
for you!

Day 19 - Carousel image post Day 20 - Reel or Carousel image
post



Post deep dive

Purpose: Take a break from serious and
create something entertaining

 
Topic: A meme that relates to customer
pain points

 
What to do: Create a meme based on a
current trend that revolves around your
customers' pain point. Make it funny,
engaging and something that will
guarantee a laugh. Then in the caption,
have a laugh yourself but talk about your
program and how it addresses the pain
point. 

Day 21 - Meme



Post deep dive

Purpose: Comparison post showcasing
your growth

 
Topic: How it’s going vs how it started

 
What to do: Everyone loves a good before
and after. In this post, highlight the ways
your program takes your customer from
zero to hero. Did your product take them
from $2 in their account to $2000? Did it
help them get fit? Or perhaps it helped
them love themselves and be confident?
Show off your amazing results!

Day 22 - Carousel image post



Post deep dive

Purpose: Promote a case study 
 

Topic: This could be you
 

What to do: Go into detail about one
particular client you’ve helped. Talk about
the nitty gritty details of how your product
or service changes their lives or their
business. What was their life like before
working with you? And how is it now? Don’t
forget to get their permission to share their
experience though!

Purpose: Explain how your product is right
for your audience

 
Topic: Is this product/service right for you?

 
What to do: Sometimes, people don’t know
just how perfect a product is for them. This
checklist can explain in a simple and
digestible way how perfect it is for your
audience. List out their pain points in a
graphic with ticks next to it, then explain
how your product or service addresses
them.

Day 24 - Checklist graphicDay 23 - Reel or Carousel
image post



Post deep dive

Purpose: Show off a transformation
 

Topic: Then vs. Now
 

What to do: Share another example of
before and after. Really celebrate your
clients transformation, and scream from
the rooftops how honoured you were to act
as the guide. Then finish off the post by
telling your audience how they too can
experience such fabulous results.

Purpose: Create a poll that helps your
customer look for a solution

 
Topic: Is this you?

 
What to do:  Similar to the checklist, create
a series of stories that asks yes/no
questions of your audience. Get them to
pre-qualify themselves then finish up the
story series with a “if you said yes to any of
these” slide that explains how you can help.

Day 26 - Story slidesDay 25 - Reel or Carousel
image post



Post deep dive

Purpose: Your customer living their best
life

 
Topic: On-trend meme of your customer
after they invest in your product

 
What to do: Demonstrate you understand
your customers pain points by showcasing
their ideal end result in a humorous way.
Have fun with it!

Purpose: Challenge their fears and limiting
beliefs

 
Topic: What are you afraid of?

 
What to do: Create a series of posts that
challenges the reasons that your ideal
customer ISN'T taking their next step. You
can even get a little vulnerable about your
own journey and these fears. This post
needs empathy, then coach them through
how to take that first step. 

Day 28 - Carousel image postDay 27 - Meme



Post deep dive

Purpose: Expertise demonstration
 

Topic: Did you know? 
 

What to do: Create a graphic or infographic
that dives into the details of your favourite
topic. Make it so valuable that someone
would save it to use as their source of truth! 

Day 29 - Graphic or infographic



Post deep dive

Purpose: Insight into your brand 
 

Topic: I remember a time…
 

What to do: Speak about an interesting,
tough, breakthrough moment in your
business journey. Share it with the intent
that your ideal customer can benefit from
your experience. Be transparent, vulnerable
and offer your experiences up on a silver
platter.

Day 30 - Reel



Do it for me please!

All finished with this content?

Have you finished using the 30-day calendar and
aren't sure what to do next? 

It’s simple!

Rinse and repeat. 

This calendar is designed in a way that you can
use it as a template month-in month-out to
increase your social media presence and
engagement. 

But if you’d like expert help, or an expert to do it
all for you then we’re here to help!

Simply click the link below, fill in your details and
we’ll be in touch to help you become a social
media champion. 

Your next steps are simple!

https://madeitwithcharlotte.com/contact-us/

